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The report is based on data regularly collected from all operators in the Croatian electronic communications market. In certain cases HAKOM cannot 

observe irregularities in reports/data until several consequent periods are compared. As a result, HAKOM emphasises that minor discrepancies from 

actual data are possible. 

 

HAKOM does not assume the responsibility for the quality of data reports delivered by the operators. 

 

Fixed telephony services Q2 2022 
quarterly change 

Q2 2022 – Q1 2022 
annual change 

Q2 2022 – Q2 2021 

Total fixed telephony services revenue (HRK) 257.001.430 0,00% -5,70% 

Retail revenue 231.149.961 -0,03% -2,50% 

Wholesale revenue 25.851.468 0,29% -27,09% 

Total number of fixed lines 1.259.665 -0,03% -1,82% 

Stand-alone – fixed voice telephony subscribers 442.226 -1,43% -6,65% 

Number of subscribers1 1.203.996 0,10% -1,38% 

CPS subscribers 32.849 -2,82% -11,77% 

Fixed originating voice minutes2 (min) 311.121.100 -17,53% -19,31% 

  

 

 

                                                           
1 CPS (carrier pre-selection) subscribers are included 
2 includes all types of calls (local, national, international calls, calls to mobile networks and calls to VAS numbers) 
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Mobile telephony services Q2 2022 
quarterly change 

Q2 2022 – Q1 2022 
annual change 

Q2 2022 – Q2 2021 

Total mobile telephony services revenue (HRK)3 
868.799.342 

 
-0,99% -2,66% 

Retail revenue 713.542.321 -1,89% -0,72% 

Ratail revenue - Residential 534.015.129 -1,63% 0,91% 

Prepaid subscribers 175.612.503 -0,08% -8,27% 

Postpaid subscribers 358.402.626 -2,37% 3,15% 

Retail revenue - Business 179.527.191 -2,68% -0,16% 

Wholesale revenue 155.257.021 3,39% -10,69% 

Total number of active subscribers4 4.507.074 2,36% 2,34% 

Residential 3.720.737 2,6% 2,33% 

Prepaid subscribers 1.728.830 2,82% -5,74% 

Postpaid subscribers 1.991.907 2,42% 10,54% 

Business 786.337 1,23% 2,37% 

Mobile penetration5 115,91% 2,36% 12,77% 

Mobile originating voice minutes6 (min) 2.995.037.565 5,47% 4,15% 

International roaming traffic – own subscribers (min) 165.069.943 9,53% 22,81% 

International roaming traffic – foreign subscribers (min) 205.096.696 183,28% 61,06% 

Total SMS sent 293.063.486 4,86% -9,05% 

Total MMS sent 2.087.002 6,47% -5,80% 
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Broadband access services Q2 2022 
quarterly change 

Q2 2022 – Q1 
2022 

annual change 
Q2 2022 – Q2 2021 

Total access services revenue (HRK) 1.381.060.525 6,98% 7,07% 

Fixed broadband revenue7 460.899.257 2,53% -2,31% 

Mobile broadband revenue 920.161.267 9,36% 12,48% 

Total number of broadband subscriptions (lines) 5.994.673 3,73% 4,37% 

Fixed broadband subscriptions (lines) 1.076.503 1,28% 3,72% 

Own copper access 415.060 -0,24% -2,14% 

xDSL based broadband using full local-loop unbundling 70.668 -13,87% -36,45% 

xDSL based broadband using shared access 7 -12,50% -12,50% 

FttX – own infrastructure 182.247 6,11% 27,20% 

Bitstream (xDSL, FttX)  189.261 6,04% 22,02% 

Cable broadband 179.334 0,10% 5,07% 

Fixed wireless access (FWA) 33.938 8,30% 21,84% 

Other 6.310 36,64% 12,44% 

Mobile broadband subscriptions 4.918.170 4,29% 4,51% 

Residential 3.782.992 4,85% 4,23% 

                                                           
3 Due to system change, one operator has inconsistency in delivered data. 
4 Definition of active pre-paid subscriber: Subscriber who has used a mobile service or refilled the account in the last 90 days. This definition applies to all operators. Before 
2011 each operator used a different active pre-paid subscriber definition (90/180/270 days).   
5 Mobile penetration has been calculated according to the last census of population from 2011 
6 includes all types of calls (local, national, international calls, calls to mobile networks and calls to VAS numbers) 
7 Dial up revenue is also included 



CROATIAN QUARTERLY ELECTRONIC COMMUNICATIONS MARKET DATA  Q2 2022 

 

HAKOM 
 

4 

Dedicated data subscriptions (cards/modems/keys etc.) 403.882 9,01% 6,59% 

Mobile phones8 3.379.105 4,37% 3,95% 

M2M 5 0,00% 0,00% 

Business 1.135.178 2,45% 5,46% 

Dedicated data subscriptions (cards/modems/keys etc.) 199.722 6,18% 10,17% 

Mobile phones9 658.766 1,70% 5,39% 

M2M 276.690 1,68% 2,48% 

Number of  bundled services subscribers – 2D 319.490 -0,11% 1,57% 

Number of  bundled services subscribers – 3D 267.640 1,26% -5,45% 

Number of  bundled services subscribers – 4D 336.425 1,74% 11,01% 

Stand-alone – broadband subscribers 157.728 2,38% 7,69% 

Broadband traffic (GB) 792.708.268 -1,60% 19,24% 

Fixed broadband traffic (GB) 548.593.781 -3,98% 19,24% 

Mobile broadband traffic (GB) 244.114.486 4,25% 19,24% 

 

 

 

 

 

                                                           
8 Number of subscribers which have made an internet mobile connection in the last 90 days  through mobile phones 
9 Number of subscribers which have made an internet mobile connection in the last 90 days  through mobile phones 
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Television services Q2 2022 
quarterly change 

Q2 2022 – Q1 2022 
annual change 

Q2 2022 – Q2 2021 

Television services revenue (HRK) 220.860.380 2,70% 4,51% 

Total number of pay-TV subscriptions (lines) 878.381 0,36% 0,42% 

Cable reception 181.733 0,12% 1,87% 

Residential 176.544 0,01% 1,73% 

Business 5.189 3,84% 6,92% 

IPTV10 452.040 0,28% 1,07% 

Residential 426.632 0,25% 0,85% 

Business 25.408 0,73% 4,96% 

Satellite reception (SAT TV) 138.815 0,79% -4,76% 

Residential 128.485 -0,36% -5,26% 

Business 10.330 17,83% 1,92% 

Digital terrestrial reception – pay TV 105.793 0,52% 2,40% 

Residential 104.903 0,48% 2,17% 

Business 890 5,08% 40,16% 

Stand-alone – TV subscribers 140.645 47,17% 25,33% 

RH households with digital terrestrial reception only11 468.781 -10,84% -22,62% 

 

                                                           
10 Number of IPTV lines was corrected on 15.09.2022. 
11 RH households with digital terrestrial reception only = (1.438.423 (number of  households in the Republic of Croatia according to the last census of population from 
2021) – 2,6% households without TV) – (number of cable receptions + number of  IPTV + number of  satellite receptions + digital terrestrial reception pay TV)  


